‘ Introduction

Medium- to Long-term Value Creation

We seize upon social issues and use JSR’s technological strengths to OUTPUT
strive to contribute to society and increase our corporate value.
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Digital Solutions Business
Providing cutting-edge
semiconductor and display
materials

Revenue 21 5.7billion yen*
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Providing high-performance
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Life Sciences Business
Providing advanced research
products and services for the
discovery and development of
therapeutics

Revenue 80.9billion yen*
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* As of March 31, 2025
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Strategies for Value Creation
Sustainable Value Creation
through our Business Activities

Supply chain

JSR’s Six Types of Capital
— Please see page 17 for details

Materiality

Aiming to solve social issues Emergence of new macrotrends

Value Creation Story ‘ Feature:Human Capital ‘ Sources of Value Creation ‘ Management Foundation ‘ Performance and Data

Corporate Mission
Realization of Materials Innovation
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